MPEATMTMCAHWE
no aeny Ne 1-14-74/00-08-17

O HaOpYyweHM AHTUMOHOTMOAbHOIO 3AKOHOAAQTEeAbCTBA

«09» asrycta 2018r. r. Mocksa

Komumccma GepepaAbHOM AHTUMOHOMOABHOM CAY>KObI MO PACCMOTREHMIO Aena Ne 1-14-
74/00-08-17 0 HOPYLUEHNN QHTVMOHOMOABHOMO 3AKOHOAQTEABCTBA B COCTOBE:

<..>

PYKOBOACTBYSICb CTATbEN 23, 4YACTbIO 1 CTATbK 39, 4acTbto 4 ctaTb 41, cTaTben 50
PeAepaAbHOro 3aKOHA OT 26.07.2006 Ne 135-03 «O 3aLUMTE KOHKYPEHLMNY, HO
OCHOBQHWMK CBOEro pelueHus ot 09 asrycta 2018 r. no aoeny Ne 1-14-74/00-08-17 o
HapyweHnn OO0 «CtokmncT» (196105, CaHkT-TNeTtepbypr, MoOCKoBCKMIM NPOCTT., A. 158,
AmTepa b, nom. 155-160, 163; OI'PH 1089847366289, NHH 7810530930) nyHKTA 2 CTATbU
14.6 PepepanbHOro 3aKoHa OT 26.07.2006 Ne 135-03 «O 3aLMTE KOHKYPEHLIMN»,

MPEATTNCDBIBAET:

OO0 «Crorunct (196105, CaHkT-Netepbypr, MOCKOBCKMM MPOCT., A. 158, AuTepa B, nom.
1565-160, 163; OI'PH 1089847366289, NHH 7810530930) B cpok A0 09 ceHTsabps 2018 roaa
NPEeKPATUTb HAPYLLEHWE NMYHKTA 2 cTaTbU 14.6 PepAepAAbHOro 3aKoHa oT 26.07.2006 Ne
135-03 «O 3aLWmMTE KOHKYPEHLMN», O UMEHHO MPEKPATUTb BBEAEHNE B MOAMKAQHCKIN
0B60pOT Ha TeppuTopunm Poccuinckon Peaepauym, B TOM YNCAE NyTEM PA3MELLEHNS]
NPEAAOXKEHWS K MPOAOYKE HO NHTepHeT-camnTe www.stokist.ru n peaamsaum B
MQArQ3mMHOX TOProBOW CETU «Y AbIOKA POAYTN»;

- CPEACTBA AASI MblTbS1 MOCYAbl «Fasty» B YNAKOBKAX, UMUTUPYIOLLIMX CPEACTBO AAS MbITbS]
nocyAbl «Fairy» (CTQpbIr AM3ANH) NPOM3BOACTBA KoMmnarHnm Aze MpokTep sHA [aMOA
KomnaHu (The Procter & Gamble Company), B TOM YACAE UCTMOAb3YEMBbBIX AASI BBEAEHMS
TOBAPA B 060POT A0 U3ACHUS NPrKA3a OO0 «CTokmcT» oT 26.06.2017 Ne 09/06;

- CPEACTBA AUYHOM FUrMeEHbl AAS XKeHLWIMH «DaySpa Natural Soft» B ynakosKkax,
VMUTUPYHIOLLIMX CPEACTB AMYHOM rreHbl AAs YKeHLWMH «Naturella Classic» npor3BoACTBA
KomnaHum Asze MNMpokTtep aHA Mlamba Komnanm (The Procter & Gamble Company), B TOM
YUCAE NCTMOAbIYEMbBIX AAS BBEAEHUS TOBAPA B OOOPOT A0 U3AAQHUS Npukaza OO0
«CTokmcT» ot 02.07.2017 Ne 03/07;

- CPEACTBA AUYHOW FUIrneHbl AAS XKEHLLMH «DaySpa Ultra» B YNAKOBKOX, UMUTUPRYKOLLIMX



YMNAKOBKM CPEACTBA AMYHOW TMIMEHbBI AAS )KEHLLMH «Always Ultra» npon3soaACTBA
Komnarmm Aze MNpoktep aHA ambA Komnanm (The Procter & Gamble Company), B TOM
YMCAE 30 CHET MCMOAb30BAHMST KOMMO3MUMOHHOIO NOCTPOEHMS (BbIAEAEHVE
LLEHTPAABHOW YACTM YNAKOBKU BbIAEAEHA KOHTPAKTHBIM LIBETOM (CUHUM UAM BUPIO30BbIM)
C HOHeCceHMeM HAVMEHOBAHKS TOBAPA), LLBETOBOIO COYETAHMUS (SIPKO PO30BbLIN LBET C
BAEKABIM CUHUM VAN BMPIO30BbBIM), LUPUDTA MCMOAHEHMST HAOMMEHOBAHKSI TOBAPA).

O BbINOAHEHMMN HACTOSILLLETO [MpeAnmMcaHus COOBLLNTL B AHTUMOHOMOAbHbIM OPraH He
Mno3AHee NS AHEW CO AHST €rO BbIMOAHEHMSI.

[NprmedaHue:

- NPEANUCAHME MOYKET BblTb 0OYKAAOBAHO B APOUTOOAMKHDBIM CYA B TEYEHME TPEX MECSILEB
CO AHSI ero BblHECEHUSI;

- 30 YKAOHEHME OT NCMOAHEHWNST AV HECBOEBPEMEHHOE NCMNOAHEHME MPEANMMCAHNS
KOMMeEpPYECKME OPraHN3ALnM 1 UX PYKOBOAUTEAN HECYT OTBETCTBEHHOCTD,
NPEAYCMOTPEHHYO, COOTBETCTBEHHO, NMYHKTOM 2 CTATbU 19.5 Koaekca Poccuinckom
Pepepaum 06 AAMUHUCTPATUBHBIX MPABOHARY LLEHUSIX.



